
COMMUNICATON	ANALYSIS	OUTLINE	

I. Introduction:	Purpose	and	Context	of	report	
	
II. Background	on	the	organization:	(What	they	do;	key	messages)	

	
III. Communication:	Web	and	Social	Media	

a. Their	goals	and	concerns,	their	assessment	of	their	strengths	and	weaknesses.	
b. Your	analysis	of	their	strengths	and	weaknesses	
	

IV. Use	of	Storytelling	(Effective/Ineffective)	
a. 	How	could	storytelling	be	used	more	effectively?	

	
V. Use	of	Visuals	(Effective/Ineffective)	

a. How	could	visuals	be	used	more	effectively?	
	

VI. Overall	Recommendations	
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